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Abstract 
Globalization is forcing businesses to survive in intense competitive environment and a dynamic. Innovation, in such 
an environment is the basis for businesses to achieve competitive advantage. Rules of the global economy, 
competitive market conditions and a business to survive, to follow developments closely and has been forced to 
develop innovations. In this context, the strategies have an innovation-driven business, both in terms of enhancing the 
competitiveness is very important to sustain both the presence and will contribute to protection. According to the 
results of the study, more than half of surveyed enterprises in Turkey, in general, have made innovation activity. 
About make improvements, the industrial sector is more advanced than the services sector. In addition, innovations in 
the industrial sector both in the service sector were mostly made in product innovation. 
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1. Introduction 
 In the last century in which economic structures and social relations re-shaped globally, technological 
globalization which is result of advancements in information and communication technologies and 
international capital means that the ec
styles come closer to each other (Atik, 2005). With the advancements in science and technology, 
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especially with the fast changing of the advancements in communication and transportation, globalization 
emerged in a situation created by international conjuncture and socio-economic reasons. Thus, the world 
increasingly entered the process of becoming a single market and the international value of commerce 
increased. In this process, making innovations depending on scientific and technological research and 
development and designs with these activities and shortening the time between productions and supplying 
in market became one of the basic element that determining competitive power (Mucuk, 2001). In a 
reach big capital by using pauper and high proficient labor (Tekin and Omurbek, 2009). 
By giving high importance to the innovations and creativity it is inevitable for firms that use 
opportunities, gain customer or hold the existing customers and catch the advantage of competition by 
creating new values for their customer to be in advance from their competitors. Innovation is the basic 
method of creating opportunities; gain the advantage of sustainable competition, being a leader firm and 
improvement of performance (Naktiyok, 2007). Firms try to gain an advantage over their competitors by 
creating better customer value in the market where they provide service and product. To achieve this, they 
perform one of the strategies like cost leadership, differentiation, cost-orientation and focus on 
differentiation (Porter, 1985). At this point innovation provides gaining competitive superiority to the 
firms on being relatively difference, relatively low cost or accomplishing both of them at a certain level 
(Higgins, 1996). Although competitive strategies can be achieved separately in many different ways, 
innovation is one of the rare sources that provide opportunity to the firms to differentiate in response to 
 
Innovation which also means putting the ideas into practice directly contributes to economy with its 
accretion value in the process of production. When viewed from this aspect, it is observed that innovative 
economies are also competitive economies in the international arena. In this sense, firms, which improve 
their production structure by using innovations and decrease th
productivity and increase their profits, provide the increasing the competitive capacity of the country 
(www.izmirkumelenme.org). 
2. The Concept of Innovation 
While some people think that innovation is creating new concepts and ideas and their implementations, 
others think that it is the new and implemented ideas themselves. However, innovation is thought to take 
advantages of ideas rather than as a source of new ideas. There are no concepts such as repeat or 
repetition in the process of innovation. In contrast, a new innovative process or product that this concept 
involves should bring important additional features that it replaced. Consequently, innovation in the 
meaning of innovation in either in science or technological advancement and production brings 
 
The concept of innovation was firstly identified economically by Schumpeter. According to 
Schumpeter innovation is discovery of technical improvement or new sources (Schumpeter, 2000). 
Drucker, famous for his innovational works, identified the innovation concept as a change that creates a 
definition of innovation is done 
according to Oslo manual. According to Oslo manual there are four basic definition of innovation 
(izmirkumelenme.org): 
 Innovation of product: releasing on a market of a new or improved service or product that is 
improved significantly in terms of its intended use. Here, improving involves especially functional and 
technical features. The first mobile mp3 player, digital cameras, ABS break system, GPS, fast and user 
friendly internet banking are the examples of product innovations.  
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 Innovation of process: implementation of a new or significantly improved product or delivery 
method. Here, improvements indicate changes in technical, equipment or software. The usage of GPS 
equipment in transportation, the usage of new reservation system in a tourism agent, the usage of barcode 
or RFID chips are the examples of process innovation. 
 Innovation of marketing: the implementation of a new and significantly improved marketing 
method in product design or packaging, the product layout, the promotion of a product or the pricing of a 
product. Designing of a new bottle or packet for a new product, making showings to present a product are 
examples of marketing innovation. 
 Organizational innovation: it is the implementation of new organizational methods by firms for 
operational implementation, business implementation or external relations. Creating the first formal and 
informal working teams so as to improve accessing and sharing information by marketing, research and 
production departments, the first cooperation with research institutes, and providing production from 
external sources are the examples of organizational innovations. 
3. The Purpose and method of the research and evaluation of data 
3. 1. The Purpose and population of the research 
Purpose of the research 
 In this research it is tried to determine the activities of Turkish entrepreneur in making innovation, 
improving new product and process and using new technologies and obstacles that they come across. By 
this way it will be possible to improve new strategies for increasing innovation level, revealing and 
solving the obstacles that prevent entrepreneur from making innovations. Thanks to this study the 
economic growth and competitive relationships are understood clearly and it will be possible to assess 
 
The population of this research 
 The business enterprises in Turkey that have more than ten employees and determined by Turkish 
Statistical Institute (TUIK) sampling method. The research of innovation is a study that was made by 
TUIK according to OECD methodology and by adapting the survey which depends on Oslo manual 
which comprise 2 years and 3 periods. In this study, we benefit from the data of a study whose reference 
year is 2010 comprising the year 2008-2010. 
3.2 Methodology 
Technological innovation statistics which are done periodically and published in a web site by TUIK 
ew 
products and process, using new technology and spreading technology according to Oslo manual which is 
a standard method for this issue. The innovation questionnaires made by TUIK were performed in a way 
that comprise the years of 2008 2010 and published in formal webpage on November 2011. The 
innovation statistics are compiled by interviews and TUIK district offices. Data organization was 
compiled by web-based questionnaires and again data processing is done by TUIK district offices. 
3.3 Research Data and Evaluation of Data 
 Below, the innovation activities of the firms in Turkey, financial support that these firms are taken, the 
effects of innovation and the factors that prevent firms to implements those innovations are graphized and 
explained below. 
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3.3.1. The entrepreneurs that carried out innovation activities in Turkey between 2008-2010 
How many firms which carry on business between the years of 2008-2010 in Turkey carry on 
innovation activities, service sector, industry sector are shown in Table 1. 
Table 1. Rate of firms carried on innovation activities (%) 
51 4
24,4
27,4
5
14,6
52,2
25,7
29
6
14,7
50,3
22,7
25,5
3,6
14,4
Rate of of firms carried on innovation
activities
Firms that made product innovation
Firms that made process innovation
Firms whose innovation activities
remained inconclusive
Firms who continue innovative activities
 
While analyzing table 1, it is seen that between the years of 2008-2010 the 51 percent of firms carried 
on innovation activities, and the rate is %52 for industry sector and % 50 for service sector. 
The rate of the firms that carried on innovation activities in Turkey is % 24 for firms that made product 
innovation and is %27 for firms that made process innovation. In industry sector the rate of the firms that 
make product innovation is % 26 and that made process innovation is % 29. In service sector the rate of 
the firms that made product innovation is %23 and %25 for process innovation. According to these 
results, it is possible to say that industry sector is much more innovative than service sector.  
In table1 it is seen that % 15 of the firms continue their innovative activities and %15 of this rate is in 
industry sector and % 14 of it is in the service sector. The % 6 of industry sector and the % 4 of service 
sector of the 5 percent of general enterprise rate remained inconclusive. Finally we can say that much 
more than one-half of the enterprises carry on innovation activities, and the rest of them do not make 
innovation and industry sector is far ahead for making innovations. 
3.3.2. The types of innovation that are carried in industry and service sector that carry on 
technological innovation in Turkey 
In this section, we investigated which types of innovation activities are carried on by the firms in 
service and industry sector in turkey. In Table 2 below the activities that supports innovation, logistic 
delivery and related processes, the innovations made in the process of producing products and service, 
service innovations and product innovations are classified. 
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Table 2. Types of innovation activities carried out by firms who make technological innovation (%) 
65,4
80,5
46,7
63,4
9
57,5
85,1
42,5
60,4
70,7
76,9
73,8
52,9
67,9
Firms who make product innovation
Firms who make service innovation
Firms who make process innovation on product and
service
Firms who make process innovation on
logistics,delivery and deployment
Firms who make process innovation on support for
activity
 
When you investigate the table 2, you can see that between the years of 2008-2010 in the service 
sector % 77 of product innovation were made. In industry sector %93 of product innovation were made. 
Finally, it is seen that % 84 of product innovation were made. By using these data it can be told that both 
in service sector and industry sector firms focused on product innovation. Beside this, it can be said that 
the firms which gave importance to product innovation also gave importance to the processes of product 
and service processes. 
3.3.3. The conditions of getting financial support of the entrepreneur which carry on innovational 
activities in Turkey 
Which financial supports are taken by the entrepreneurs who carry on innovational activities in Turkey 
is shown in Table 3. 
Table 3. The rate of getting financial support of the entrepreneur which carries on innovational activities 
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28
26,3
3,1
0,9
3,2
1,1
22
20,1
3
0,7
Firms that get financial support
Firms who have get financial support
from state institutions
Firms who have get financial support
from regional institutions and
organizations
Firms who have get financial support
from EU institutions
Servi
Indus
Gene
 
When you investigate the Table 3, you can see that between the years of 2008-2010 in the service 
sector the firms that get financial support is % 28. The twenty six percent of those enterprises get 
financial support from state institutions and organizations, %3 from regional institutions and 
organizations and % 0,9 of them get financial support from EU institutions. The 33 percent of industry 
service and 22 percent of service sector did not get financial support. By using these data we can say that 
industry sector got much more financial support than service sector. Many of the firms that got financial 
support can be said that they got these support from state institutions and organizations. 
3.3.4. The effects of innovation activities in enterprises in Turkey 
In this section we investigated to what extent the entrepreneurs which carry on technologic 
innovational activities in Turkey increase the quality of their product and service, market share and 
variety of product and service and the extent to which they decrease the costs of material, energy and 
labor, and the results that acquired are shown in Table 4. 
Table 4: The effects of technological innovation activities (%) 
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62 7
64,2
59,4
51,5
49,2
65,3
66,
64,4
56,7
54,5
59
60,5
7
52,4
44,3
42
Increased the quantity of their product and service
Increased new marked share
Increased the quality of their product and service
Increased the capacity of product and service production
Decreased cost of labor
Decreased the cost of energy and material
 
When you investigate the Table 4, you can see that between the years of 2008-2010 in the service 
sector the 63 percent of firms increased the quantity of their product and service. % 64 of them increased 
new marked share, %74 of them increased the quality of their product and service, %59 of them increased 
the capacity of product and service production. 51 percent of enterprises decreased cost of labor; %49 of 
them decreased the cost of energy and material. After investigating table 4 we can say that in industry 
sector 65 percent of service and good type, 67 percent of market share, 77 percent of quality of product 
and service and 64 percent of product and service production capacity were done. 57 percent of cost of 
labor and 49 percent of cost of material and energy decrease was seen. The 57 percent of these 
entrepreneur decreased cost of labor and 54 percent decreased the cost of energy and material. In service 
sector, 59 percent of entrepreneur increased the kinds of good and service, 60 percent increased new 
market share, 70 percent increase the quality of product and service, 52 percent increase the capacity of 
good and service production. 44 percent of entrepreneurs decreased cost of labor, 42 percent decreased 
the cost of energy and material. After analyzing table 4 we can say that industry sector has done much 
more profit and benefit than service sector. Beside this, we can say that, in these firms, the utmost 
innovations were done in good and product. 
3.3.5. The factors that block or dissuade firms to make innovation 
In this section we investigate the obstacles and the importance of factors that block the entrepreneur to 
make innovations. By doing this it will be much easier to create a solution to remove the obstacle. 
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Table 5: The factors that block or dissuade firms to make innovation 
24 7
23,8
18,4
26,3
27,6
26,2
18,8
27,2
21
3
20,6
17,8
25,2
Not having enough financial sources
High cost of making innovation
Not having qualified staff,
Established firms hegemony
Uncertainty of demand in product and service
 
When you investigate the Table 5, you can see that, between the years of 2008-2010, 25 percent of 
entrepreneurs did not do innovation because of not having enough financial sources, 37 percent of the 
high cost of making inn
of uncertainty of demand in product and service. In table 5, we can say that in industry sector, 28 percent 
of firms give up making innovation for not having enough financial sources, 42 percent for the high cost 
of innovations, 26 percent for not having qualified staff, 19 percent for the homogony of established 
firms, 27 percent for uncertainty of demand in product and service. 
In service sector, 21 percent of firms give up making innovation for not having enough financial 
sources, 31 percent for the high cost of innovations, 21 percent for not having qualified staff, 18 percent 
for the homogony of established firms, 25 percent for uncertainty of demand in product and service. By 
analyzing these data we can say that the most important obstacle of making innovation is not having 
enough financial sources. 
4. Result and Suggestions 
The structure which is the result of technology and globalization urge firms to carry on their activities 
in an intense and dynamic competitive environment. In this environment innovation becomes the source 
of acquiring competitive superiority for firms. The rules of global economy require firms either adapting 
themselves to organizational structures by following innovations closely or improving innovations by 
-focused strategies 
contributes both increasing its competitive power and securing and maintaining its existence. 
The most important tools for innovation are research-development activities. The innovation focused 
activities that are carried out by the firms increase by research-development investments. The firms which 
are done research-development activities acquire high successful rates. Especially in crisis periods the 
firms which are done research-development activities are affected from the crises more lightly than 
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others. However, they turn the crises into opportunities and benefit from it. Not only it contributes to fast 
have to give importance to innovative activities in order to survive and increase their competition power. 
In Turkey innovation activities are getting comprehensible day by day.  
According to this research results we concluded that more than half of the Turkish firms that 
participated in this research carry on innovation activities, almost half of them do not carry on innovation 
activities and industry sector is superior to other sectors in making innovation. In sectoral concept, we 
observed that both service sector and industry sector focused on product innovation and also it is 
established that industry and service sector which give importance to innovation activities are more 
innovation in product and service production processes too.  
According to the data acquired from this study, the industry sector which carried on innovation 
activities got much more financial support than service sector and also much of the firms that got 
financial support got the support from the state institutions and organizations. It was observed that the 
industry sector which made innovation activities maximize more profit and benefit than service sector and 
innovation increased the quality of product and service. 
In relation to obstacles that prevent firms for making innovation, 21 percent of firms give up making 
innovation for not having enough financial sources, 31 percent for the high cost of innovations, 21 
percent for not having qualified staff, 18 percent for the homogony of established firms, 25 percent for 
uncertainty of demand in product and service. According to these results it can be said that the most 
important obstacle that prevent firms is the high cost. 
-size rate 
and contributing the growth and development in national economy in macro-size rate, we can say that 
innovation and research and development activities in turkey should be supported. By supporting the 
research and development activities, the firms should be encouraged to make innovations and so the 
innovation activities of firms will increase and will ensure innovation activities continuity and increase 
the power of competitiveness of firms. 
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